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NPOZKAHZH EKAHAQXIHZ ENAIAOEPONTOZ YIOWH®IQON QOEAOYMENQN FNA XYMMETOXH ZTO YNOEPIO:
«ZupBouAeutikn, Kataption kat miotonoinon de§lotntwv avépywv (KQA. MIS 5129760)

H ANAINITYZEIAKH NOMOY HMAGOIAX A.E.-ANAINITYEZEIAKH ANQNYMH ETAIPEIA OTA oto mAaiolo
Tov Emepnolakov Ilpoypdupatog «Kevipiky MoakeSovioy «ZUUBOUVAEUTIKY, KATAPTION Kal
miotomoinon deflomtwyv avépywv» pe Kwdikd OITZ 5129760 n omoia €xel evtaybeil oto Emiyelpnolaxo
Mpoypappa «KENTPIKH MAKEAONIA 2014-2020» pe Bdon tnv amo@acn £vtaging pHeE ap. TPWT
3892/30-07-2021.

To épyo aopd otnv viomoinon 6pdcewv ZuvpPovAevtikig, EmayyeApatikod IIpocavatoAlcpoy,
Kataptiong kat Iliotomoinong Selom)Twv Kol EMAYYEAUATIKOV TPOCOVTIWY OVEPYWV CTNV
EYKEKPLUEVT TtEpLoXN e@apuoyns oxediwv Tomikng Avamtuing pe Mpwtofoviia Tomkwv Kowothtwy
Twv Emyepnookwv Tlpoypapudtwv  Aypotikig Avamtuéng kat  Alelag -  OdAacoag
(TATITOK/TIAA/ETIAAG®) otnv HpaBia. Amotedel pia oAokANpwpEVT TapEUBaon ylx TNV amokTnon
SECLOTTWV ETXEPNUATIKOTITAG KAL TNV EVTAET TWV AVEPYWV GTNV AYOPA EPYACLAG.

Oa vAoTomBovV 3 TPOYPAUUATH KATAPTLONG, UE ApLOud w@eAovpévwy 60, BEwPNTIKNG KoL TIPAKTIKNG
KATApTIoNG, Ta omoia Oa amevBlvovtal o€ avépyoug oL omoiol emBupoly va avamtiiouv
ETIYEPNHATIKY Opdon 1 va BEATWWOOOUV TOUuG OpPoUG TPOCLACTG TOUG OTNV ayopd Epyaciog.
Inuewwvetat 0Tl Wlaitepn pépuva Ba mapacyebel o pakpoxpovia avépyous pe nAtkia avw twv 50
ETWV, TIPOKELUEVOU EVKOAATEPA VA eVTaXOOUV 0TIV ayopd epyaciag.

Me ta mpoypdupata autd 0a avaBabuieboiv ot IKavOTNTEG TwV KATAPTI{OUEVWY Kal Ba Toug 00l
SuVATOTNTA Yl CUUTATIPWOT] TWV YVWOOEWV KoL TWV SeLOTTWV TOUG, SLEVKOAVVOVTAG £TGL TNV
€{0060 1 TNV eMavEVTALn TOUG GTNV AYOopd EPYACILAG.

OLavepyol SIKALOUVTAL EKTIALSEVTIKO eMiSopa 5,00 svpw MKTO aAVa WP
KATAPTLONG

ElSikotepa.

1. «\YIIEYOYNOX MARKETING TPO®PIMQN». [Ipdypaupa kataptiong pe liotomoinon.

H Soun xat to TePLEXOUEVO TOU TIPOYPAUUOTOS KATAPTIONG EMITPETEL, a@evOs va odnynbolv ot
WEEAOVUEVOL Ot €EETAOELS EMIAEYOVTAS £val €EELSIKEVUEVO OYNU TILOTOTIOMONG KAl QYETEPOV VA
TAPOUV  YVWOELS ETXEPNUATIKOTNTAG, Ol OTOole¢ o€ OUVESLVAOUO E TO TEPLEXOUEVO TNG
ZUUBOVALVUTIKNG, VA TOUG £EO0TTAIOOVV WOTE VA UTTOPEGOVV SUVITIKA VX avaTtTUE0UV ETILYELPTLATIKY)
SpaotnploTTa.

To TtePLEXOIEVO TOU TIPOYPAUUATOS KATAPTLONG £XEL WG EENG.

1.ATPOTIKA ITPOIONTA KAI TPO®IMA QPEX: 15

2.XTPATHTIKOZ EXEAIAZMOZ ENIXEIPHZHE [TAPATQIHE ATPOTIKQN ITPOIONTQN & TPOPIMON
QPEX: 15

3.BAZIKEX ENNOIEX MAPKETINTK ATPOTIKQN ITPOIONTQN KAI TPOPIMON QPEX: 15

4 ANAAYZH AEITOYPI'TQON MAPKETINI'K KAl KANAAIA EMITIOPIAY KAI ATAGEXHY ATPOTIKQN
MTPOIONTQN KAI TPO®IMQON QPEX: 15

5 EIAIKA @EMATA MAPKETINI'K QPEX: 8

6. YTEINH KAI AX®AAEIA £THN EPT'AXIA QPEX: 5

7. TEXNIKEX EEEYPEXHY EPT'AXIAY QPEX: 4

8. BAXIKEX APXEX EPTATIKOY AIKAIOY QPEX: 3

9. [IPAKTIKH AXKHZXH - CASE STUDY QPEZX: 40

XYNOAO QPON 120
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NPOZKAHZH EKAHAQXIHZ ENAIAOEPONTOZ YIOWH®IQON QOEAOYMENQN FNA XYMMETOXH ZTO YNOEPIO:
«ZupBouAeutikn, Kataption kat miotonoinon de§lotntwv avépywv (KQA. MIS 5129760)

2. YIIAAAHAOX YIIOAOXHE/ EEYITHPETHEHE NMEAATON. Mpéypappa katdpTiong pe
Miotomoino.

H Soun xat to TePLEYOUEVO TOU TIPOYPAUUOTOS KATAPTIONG EMITPETEL, a@evOs va odnynbolv ot
w@eAoVpevoL o€ eEeTAOELS 08 £va eEEISIKEVPEVO OXNUA TILOTOTIOMONG KL QPETEPOV VA TIAPOUV
YVWOELS ETXEPNUATIKOTITAG, OL OTOEG 0€ GUVSVACHO HE TO TEPLEXOUEVO TNG ZUUPOVAEVTIKNG, Vo
TOUG €E0TTAIOOVV WOTE VA UTIOPEGOVY SUVTTIKA VO AVATITUE0VV ETILXELPTUATIKT SpaoTNpLOTNTA.

To TtepLEXOIEVO TOV TIPOYPAUUATOS KATAPTIONG £XEL WG EENG.

1. EKITAIAEYZH YIIOAOXH QPEX: 20

2. KPATHZEIX QPEX: 5

3. THAE®QNIKH EIIKOINQNIA QPEX: 5

4, TEXNIKEX AYEHZHY [IQAHZEQN QPEX: 12

5.[TPOZPOPA XYMIIAHPOMATIKQN ATAGQN KAI YITHPEZIQN QPEX: 5
6. AIAXEIPIXH ITAPAITIONQN QPEX: 6

7. NEEX TEXNOAOTIEX KAI YITHPEXIA YIIOAOXHZ QPEZX: 15
8. YTEINH KAI AXDAAEIA XTHN EPTAXIA QPEX: 5
9.TEXNIKEXZ EEEYPEXHY EPT'AXIAY QPEX: 4

10. BAXIKEXZ APXEX EPTATIKOY AIKAIOY QPEZX: 3

11. TIPAKTIKH AXKHXH - CASE STUDY QPEX: 40

2YNOAO QPON 120

3. EIAIKOX XTO SOCIAL MEDIA MARKETING - XPHXH TEXNIKQN KAI EPTAAEION ITIPOQO®HXHX
ETAIPIKHX [TIAPOYZXIAX MEXA AIIO TH XPHXH MEXZQN KOINQNIKHE AIKTYQXHE. Ipdypappa
Katdaptiong pe MMiotomoinon.

H Soun kal To TEPLEXOUEVO TOV TIPOYPAUUATOS KATAPTLONG ETILTPETIEL VAL TTAPOUV YVWOELS
ETIXELPTUATIKOTITAG, OL 0TIO{EG 0 GUVSUAGTUS [E TO TIEPLEXOUEVO TNG ZUUBOVAEVTIKNG, VA TOUG
£E0TTAlOOVY WOTE VA UTTOPEGOVY SUVITIKA Vo avaTiTUEOLV ETILYXELPTUATIKT SpacTnpLdéTnTo.

1L.EIZATQI'H 2TO MARKETING MEZQ XPHXHY MEXON KOINQNIKHZ AIKTYQXHY QPEX: 6
2.BAXIKA BHMATA T'TA ENITYXHMENH XTPATHI'TKH SOCIAL MEDIA MARKETING QPEZX: 12
3.ZYTXPONA MEXA KOINQNIKHE AIKTYQXHZ I'lA THN ENIXEIPHXH X0Y QPEZX: 12
4.TPOQOHEH KAI TIPOBOAH MTPOIONTQN XTA SOCIAL MEDIA QPEX: 12

5.TO CONTENT MARKETING KATHEZHMAZXIATOY QPEZX: 10

6. TEXNIKEXAYZHXHX FOLLOWERS XTA SOCIAL MEDIA QPEX: 8

7.SOCIAL MEDIA MARKETING MEXZQ KINHTOY QPEX: 8

8. YTEINH KAI AZDAAEIA XTHN EPTAXIA QPEX: 5

9.TEXNIKEX EEEYPEXHX EPT'AXIAY QPEX: 4

10. BAXIKEZ APXEX EPTATIKOY AIKAIOY QPEZX: 3

11. TIPAKTIKH AXKHXH - CASE STUDY QPEX: 40

XYNOAO 120

Iepleydpevo Motomoinong

Ot w@eglobuevol mov €xouvv TapakolovOnoel Tta mapamavw Ilpoypdppata Kataptiong 6Oa
OUUUETEYOUV 0€ €EETACELS TLOTOTIOMONG KAl QVAYVWPLONG TWV ATOKTNOEVTWY EMAYYEAUATIKWOV
YVOOoEWV Kat SeEL0THTWY, Amd SLATIGTEVUEVOUG POPELS TILGTOTIOINGTC PUGIKWV TIPOCWHTIWY, |IE
Bdon to mpoétumo EAOT EN ISO/IEC 17024 v miotomompévous amd tov EOIIEI va xopnyouv
TILOTOTIOW TIKA YA TT] CUYKEKPLUEVT] ELSIKOTNTA.

YYNOIITIKO ITEPIEXOMENO (yevikdg 0TdX0G, KUPLEG EVOTNTEG TOV TIPOYPAUUATOS K.0L.)
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NPOZKAHZH EKAHAQXIHZ ENAIAOEPONTOZ YIOWH®IQON QOEAOYMENQN FNA XYMMETOXH ZTO YNOEPIO:
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To épyo a@opd otnv viomoinon 6pdoewv Zvpfovievtikng EmayysApatikov IpocavatoAiopo,
Kataptiong kat Iliotomoinong Seflom)Twv Kol EMAYYEAUATIKOV TPOCOVTWY OVEPYWV GCTNV
EYKEKPLUEVT TtepLloxn e@appoyns oxediwv Tomikng Avamtuing pe IMpwtofoviia Tomkwv Kowottwy
Twv Emyepnookwv Ilpoypapudtwv  Aypotikig Avamtuéng kat  Adeiag -  OdAaocoag
(TATITOK/TIAA/ETIAAG®) otnv HpaBia. Amotedel pia oAokAnpwpéVT TapEUBacn yl TNV amokTnon
SECLOTNTWV ETIYEPTUATIKOTNTAG KAL TNV EVTAEN TWV AVEPYWV GTNV AYopd epyaciag. Oa vAomoinbovv
3 TIPOYPAUUATO KATAPTLONG, UE aplOUo w@PEAOVUEVWY 60, BEWPNTIKNG KoL TIPAKTIKNG KATAPTLONG, TA
omola B amevbBVVovTal € avéPYous oL oToioL eMBLVUOVV VA AVATITUEOUVY ETTLXELPNUATIKY 6pdon 1 va
BeATiwoouv Toug 6poUg TPOGRACTG TOUG OTNV ayopd epyaciag. ENUelwveTAL OTL LOLaitepn HEPLUVA Ba
Tapaoxebel oe pakpoyxpovia avépyoug pe MAKIH advw Twv 50 €TWV, TPOKEIUEVOU EUKOAOTEPA VX
evtayBovv otV ayopd epyacioag.

Me ta mpoypdupata autd 0a avaBabuieBoiv ot IKavOTNTESG TWV KATAPTI{OUEVWY Kal Ba Toug 00l N
SuVATOTNTA Yl CUUTATIPWOT] TWV YVWOOEWV KUl TWV SeSLOTNTWV TOUG, SLEUKOAVVOVTAG £TOL TNV
€{l0080 1 TNV emavévtagn TOUG GTNV ayopd Epyaciag.

Avtikelpevo ™G Apdong elval m vAOTOIMON TPOYPAUUATWY OUVEXLIOUEVNG ETAYYEAUXTIKNG
KATAPTLONG LE GTOXO TNV TPOETOLUACIX TWV WPEAOVUEVWV VA AVATITUEOUV SLKI| TOUG ETILXELPTLATIKN
SpaotnplomTa 1 va BEATLOGOVY TOUG 0pous TPOG AT TOUG 6TV AYyopd Epyaciag.

H Avamtu€lakr Huabiag yia v vAomoinon g mpdéng amevbivetal oe 60 cUVOAIKE avEPyoug TOv
emBLpOLY va avaBabuicovv TIG YVWOELS TOUG KAL VO KATAPTIOTOUV o€ Topels Tng marketing
Tpo@iuwy, Touplopo kat social media marketing. Ot evépyeleg meplapfavouy :

I. ZupBovisvtiky EmayyeAuatikol [IpocavatoAicpuov

II. YAomroinom Ipoypappdtwyv katdptions & Iiotomoinon Twv yvwoewv Kot SEEL0OTHTWV TwV
WEEEAOVUEVWV

I11. EEel81kevpév) GUUBOVAEVTIKY ETIXELPNUATIKOTNTOG

H ovppetoxn tTwv w@elovpevwy 6to ocUVoAo Twv Evepyewnv eival vmoyxpewtiky. Ot w@eloluevol
AapBavouv to TPpoBAETIOUEVO EKTTALSEVTIKO eMiSopa e TNV TTPOVTIOOEST] OTL £XOUV OAOKANPWOEL TNV
KOTAPTLON KAl EXOUV GUUUETACXEL 0TI TPOPAETOUEVEG oLUVESPiEG CUUPBOVAEVTIKNG KABWS Kol oTNV
Stadikaoia ¢ o ToTo N oM.

H meploxn mapéupaong tov T.AILTO.K. ILA.A, meplapupavel kat Tig 65 Tomikég Kowdtnteg (otTig
omolieg mepAappavovrat kat 27 owkiopoi) g ILE. Huabiag, kabwg kat Tig ekTdg oxediov mepLoxEg Twv
Anpotikwv kowottwv Bépolag, Naovoag kot AAefavdpelag (pe 10 owiopols, 6TOUG OTOIOUG
KATOLKOUV OoUVOALkG 2.562 atopa). O ouvodikdg mANOUopOS avépxetal otoug 63.750 povipoug
KATOIKOUG, VM 1) €KTAoT OV KXAUTITEL 0Bavel ot 1.689,6 TETP. XIALOPETPA.

To £€pyo Ba vlomoinBei otnv mepoxny mapéupoonc tne TANTOK/MNAA/EMNAAG ywo tnv Huabia kat
ouyKekpluéva otov avadyo dopéa TNQIH A.E. otnv SievBuvon Mapkou Mmotoapn 13. OL aUtroELg
CUMMETOXAG Hall pe ta Sdikatoloyntikd toug BOa mapadiSovral ota ypadeia tou TNQIH A.E. otnv
S1evBuvon Mdpkou Mnidtoapn 13 tnA 2331072663 E-MAIL:Kekgnhosi@gmail.com

Mpoimo0£oelg TUUNETOXTG:

= va eivat katowkol g meploxns mapeuPaong touv T.AILTO.K. ILAA. meprapfavel kat Tig 65
Tomkég Kowvotnreg (otig omoleg mepldappavovtal kat 27 owkiopot) g ILE. Huabiag, kaBwg kat
TIG EKTOG oXESI0V TEPLOXEG TV ANUOTIK®WVY Koot TwV Bépotag, Ndovoag kat AAegdvpelag (pe 10
OLKLOHOVG, OTOVUG OTI0{0VG KATOKOUV GUVOALKA 2.562 atopa). O cuvoAlkog TIANBLVOUOG avEpXETaL
otoug 63.750 povipoug Katoikoug, evw 1 €KTaom Tov KaAuTtel @Bavel ota 1.689,6 teTp.
XALOUETPOL.
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NPOZKAHZH EKAHAQXIHZ ENAIAOEPONTOZ YIOWH®IQON QOEAOYMENQN FNA XYMMETOXH ZTO YNOEPIO:
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[Mepappavel Ttoug Anjpovug Bépoiag, Naovoag kat AeEavdpelag (e tnv e€aipeon Twv evtog
oxeblov TEPLOXWV TWV 3 OLWVVH®Y TIOAEWYV), KAAUTITOVTAG XWPLKA axe60V To cuvoAo ¢ ILE.
Huabiag.

= va elvat avepyol (eyyeypappévol ota untpwa tov OAEA),

Ol avepyol Sikatovvtal eKkTadvTikO emtiopa 5,00 sVpw® UKTO AVA WP
KATAPTLONG

OL ev8La@epopevol pmopov va vtoaAAovv T cUVHUUEVT] altnon pali pe ta SikatoAoyntikd
TOUG Kot va ™mv amocTEIAAOVY NAEKTPOVIKA otV NAEKTPOVIKY)
SevOuvon kekgnosi@gmail.com (StaB¢oun otnv otocedida tov KA.B.M. 'NOXH AE. -
www.kekgnosi.gr) , ané 03/10/2022 éw¢ 17/10/2022 Asvtépa ¢wg Mapaockevr}, 09:00-14:00
1N ot Sopn tov KA.B.M. INQEIH A.E., n omoia Bpickertar otn Bépowa, otnv 0860 Mdpkou
Mnotoapn 13.

YYNHMMENA APXEIA:
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